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      Outdoor Digital Board Displays Real-time Funds Raising Tallies 
      Wrigley’s C.H.E.W. Program Designed to Help Fuel Canadian Athletes’ Dreams 
      TORONTO, CANADA — RSS Feeds to OBN digital boards are tallying the dollars  
      being raised, in real time, through a unique charitable effort that  
      empowers Canadians to help their hometown athletes pursue their athletic  
      dreams. 
 
     
 
 
 
 
 
 
 
 
 
 
      The C.H.E.W. (Canadians Helping Each Other Win) campaign was launched by  
      Wrigley Canada, a Proud Partner of the Vancouver 2010 Olympic Winter  
      Games, to raise a minimum of $500,000 for the Canadian Olympic Foundation,  
      a registered charity founded by the Canadian Olympic Committee to provide  
      financial support to Canadian athletes across all Olympic sports. Now  
      through March 21, a portion of the proceeds of each pack of Wrigley’s  
      Excel®/MD, Extra®/MD and Juicy Fruit®/MD chewing gums sold are being  
      donated directly to the Foundation.  
 
 
      BBDO Toronto partnered with Wrigley Canada to develop the campaign that  
      features Wrigley’s Excel, Extra and Juicy Fruit chewing gums, along with  
      images of notable Canadian athletes, on OBN’s digital boards in Toronto,  
      Calgary, Edmonton and Vancouver. The campaign also includes TV, print and  
      online. 
 
      “This campaign has really captured the attention of Canadians and we can  
      immediately broadcast how much is being raised, in real time, while  
      showcasing Wrigley’s chewing gum products and Canadian athletes, on our  
      digital boards. We’re updating the ‘tote board’ amount every 60 seconds,”  
      said Peter Irwin, President of OBN. 
 
      “The digital video boards are a key component of the C.H.E.W. campaign as  
      they help generate awareness and consumer advocacy for our efforts to  



      raise funds for Canadian athletes pursuing their dreams,” said Dan Alvo,  
      Wrigley Canada’s Director of Marketing. “By providing real time updates  
      toward our fundraising goal, consumers see how their contributions are  
      making a difference.” 
 
      Additional information surrounding Wrigley Canada’s Olympic activation can  
      be found at chewtowin.ca. 
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       Article can be found online at: 
 

http://www.digitalsignageuniverse.com/news_obn_021010.html 
 

 


